
 
    

    

Public Sector Focused Press Release Process 
from Buyers Guide 

 
Buyers Guide offers a single source press release research, writing and distribution to Public Sector 
decision makers.  Each press Release message is targeted to attract the attention of the decision makers.  
Currently, we have a database of over 64,000 opt-in government e-mail addresses. 
 
With the goal of getting the public sector employee to open the press release, we target messages to catch 
their “interest”.  Therefore we offer three different types of press releases based on; 
 

• A NEWS STORY that has relevance to the public sector – sponsored by a company  
 

• A COMPANY PRODUCT that offers a solution to an existing issue for the public sector 
 

• A COMPANY EVENT (winning a major contract, award, launching a new product, etc) 
 
The process is a collaboration between the Buyers Guide editorial team and the company representative.  
The process follows a similar flow to the chart below. 

 
Editor and client speak about the “focus” of the press release 

 
 
 

Editor researches topic and defines 5 points of focus for press release 
 
 
 

Client approves focus of press release 
 
 
 

Editor sends DRAFT of full press release to client 
 
 
 

Client amends and then approves final version 
 
 
 

Editor mails out press release to targeted public sector decision makers 
 
 
 

Editor – one week later, the client is sent a list of people who clicked on press release 
 
 

Buyers Guide 

Quayside Business Centre ▪ Albion Row 

East Quayside▪ Newcastle upon Tyne ▪ NE6 1LL  

T: 0191 265 6388 F: 0191 265 3388 

 

 



Sample Results 
 

 

 
VALUE OF THE BUYERS GUIDE PRESS  

RELEASE TO THE PUBLIC SECTOR 
 
Buyers Guide is creating and broadcasting dozens of press releases to public sector decision makers each 
month.  This brings an efficiency of scale to the process and enables Buyer Guide to offer excellent value, 
when compared with a company executing the process on their own or contracting with a public relations 
firm. 

     

DO IT YOURSELF PRESS RELEASE   
    
Included - Define focus of press release 
Included - Research to topic 
£320 - Bullet point press release 
£400 - Write a draft of press release 
Included - Define public sector audience 
£1,000 min - Secure opt-in e-mail addresses 
£3,500 p/year - Use spam approved e-mail system 
Not available - Send report to client 
 
One off cost for first press release 

 
£5,220 per press release 

BUYERS GUIDE PRESS RELEASE  
 
Included - Define focus of press release 
Included - Research to topic 
Included - Bullet point press release 
Included - Write a draft of press release 
Included - Define public sector audience 
Included - Secure opt-in e-mail addresses 
Included - Use spam approved e-mail system 
Included - Send report to client 
 
Introductory Offer 

 
£1,500 per press release 
 
Regular Tariff 
£2,000 per subsequent press release 


